
MUSEUMS

The Cradle of Aviation Mu-
seum and Education Center in
Garden City has made two
promotions.

Andrew Parton
of Wantagh,
executive director,
has been pro-
moted to presi-
dent.

Jennifer
Baxmeyer of
Wantagh, deputy
director, has been
promoted to
executive
director.

HEALTH CARE

Dr. James
Robert Stelling of
Blue Point has
been hired as lab
and medical direc-
tor at Island Fertil-
ity in Commack, a
practice of Stony

Brook Community Medical. He
had the same role at Reproduc-
tive Specialists of New York in
Mineola.

ACCOUNTING

Karen O’Connor
of Smithtown, a
tax and business
services director
at Marcum in
Melville, has
been promoted
to partner.

WATER DISTRICTS

James Gildea
of Greenvale has
been hired as
water service
supervisor for the
Port Washington
Water District. He
supervised water

operations for the Village of
Garden City.

EDUCATION

Christopher
Smalley of Kings
Park, principal at
Wing Elementary
School in Islip,
has been ap-
pointed assistant

superintendent for curriculum
and instruction in the Islip
school district.

Earl Mitchell of
Wheatley Heights,
dean of students
at Edmund W.
Miles Middle
School in Ami-
tyville, has been
named its assis-

tant principal.

LAW

Stefania
Boscarolli of
Melville has been
hired as a real
estate associate at
Lazer, Aptheker,
Rosella & Yedid in
Melville. She was

an associate attorney at Gale P.
Elston in Brooklyn.

Matthew C.
McCann of New
Hyde Park has
joined Sahn Ward
Coschignano in
Uniondale as a
litigation/appeals
associate. He was

an associate at Liddle & Robin-
son in Manhattan.

NONPROFITS

Jim Conenello
of Fort Salonga
has been hired as
vice president of
communications
at the LGBT Net-
work in Wood-
bury. He was chief

communications officer for
LIU Post in Brookville.

SPORTS

Hilary Bressler
of Glen Cove has
been hired as
program director
of Christopher
Morley Tennis in
Roslyn. She was
sales director at

Robbie Wagner’s Tournament
Training Center in Glen Cove.

— DIANE DANIELS

Subscriber James O’Connor sits in his car from Canvas last year.
Canvas offers used, once-leased Ford and Lincoln models.

The Associated Press

SAN FRANCISCO — If you
already subscribe to digital ser-
vices like Netflix to binge on
TV shows and Spotify to
groove to an endless mix of
music, the auto industry might
have a deal for you: Subscribe
to your next car as well.

Make that cars, plural. Some
of these packages — which
charge a monthly fee for the
bundled use of a car, insur-
ance and maintenance — let
you trade in your vehicle on a
regular basis, sometimes al-
most as readily as you can skip
to a new tune on Spotify.

These still-developing car
subscription programs are gain-
ing traction among motorists
who don’t want to be locked
into the hassles of car owner-
ship or even multiyear leasing
commitments. All they want is
a vehicle available whenever
they want or need it.

“It feels like Christmas
morning every time they bring
me a new car,” said Steve
Barnes, a video producer who
subscribes to a high-end vehi-
cle subscription program of-
fered through Clutch Tech-
nologies, a startup operating
in the Atlanta area.

Although they’re still in
their infancy, car subscrip-
tions are hooking more mo-
torists as both long-estab-
lished automakers and star-
tups roll out plans.

Ford’s Canvas network
Ford, a 115-year-old au-

tomaker with a network of
more than 3,000 dealers, ex-
panded into car subscriptions
about 16 months ago through
Canvas, a subsidiary in San
Francisco.

Canvas offers a variety of
used, once-leased Ford and
Lincoln models as subscrip-
tions that cost anywhere from
$379 per month (for a Ford Fi-
esta subcompact) to $1,125 per
month (for a Lincoln Naviga-
tor luxury SUV).

Those plans, however, have
strict mileage limits: 500
miles a month. Subscribers
can pay extra for higher lim-
its — $35 per month for an
additional 350 miles, for in-
stance, or $100 per month for
unlimited travel.

So far, Canvas has limited sub-
scriptions to the San Francisco
and Los Angeles areas. In its
first 16 months in California,
thousands of subscribers have
signed up for its subscription
service while collectively driv-
ing about 8.5 million miles, ac-
cording to the company.

“People are generally
changing the way they are
working, they are changing
the way they are living and
they are generally changing
the way they are consuming
things,” Canvas CEO Ned
Ryan said. “Subscriptions are
going to be a very large and
growing share of how people
consume automobiles.”

Ease, convenience
About a third of Canvas cus-

tomers decided to subscribe
to cars after moving or some
other major event that left
them reluctant to make a big-
ger commitment to leasing or
owning, Ryan said. Others just
like the simplicity and conve-
nience offered by a car sub-
scription, he said.

Liz Dreskin of San Rafael,
California, signed up for Can-
vas earlier this year to help
her college-age kids get

around at home during their
summer break. Both are under
the company’s 25-year-old age
limit, so Dreskin got a vehicle
for herself while allowing her
children to drive the BMW
she already owned.

Temporary solutions
After starting off with a

sport utility vehicle from
Canvas, she decided to pay
$99 to switch to a 2015 Mus-
tang. Although she plans to
suspend her $500 monthly
subscription at the end of
September, she intends to
start it up again when her
kids return for the holidays.
She’s also recommending the
service to a friend whose cur-
rent car is breaking down.

“I could totally see myself
doing this in the future so I
don’t have to deal with car in-
surance and car payments,”
Dreskin, 52, said.

Luxury automakers such as
BMW, Mercedes-Benz,
Porsche and General Motors’
Cadillac brand also are offer-
ing subscription programs,
but those are primarily cater-
ing to affluent drivers who
want to try out a variety of ex-
pensive vehicles.

LIPeople
ON THE MOVE

Send submissions and color
headshots to peopleonthe

move@newsday.com

Next subscription
could be for a car
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